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Outdoor Industry Weekly Brief
April 20, 2026 | Week 16 (Apr 13 - Apr 19, 2026)
Weekly digest of key signals for outdoor-industry professionals (product -> trade/policy -> companies/exec ->
earnings/macro).

Key signals (2-3 min read)
Accessibility The North Face expanded adaptive outdoor design through its Universal

Collection, pushing accessibility from niche feature set toward
mainstream product development.

The North Face (Apr 2026)

Materials Teijin Frontier introduced a stretch polyester yarn aimed at replacing
elastane in sports and outdoor applications - strategically relevant for
recyclability and mono-material design.

Teijin Frontier (Apr 16, 2026)

Companies Backcountry launched Backcountry Garage and folded Coalatree in as
the first brand, signaling a more active incubation model inside specialty
retail.

Backcountry (Apr 14, 2026)

Trade/Industry Euratex said Europe's textile and apparel sector remains under structural
pressure, with weak demand and competitiveness concerns still
unresolved.

Euratex (Apr 2026)

Market - snapshot (weekly + YTD; close Apr 17,
2026)

Asset Close 1W YTD

AS (Amer Sports) 37.11 +5.37% -0.64%

FOXF (Fox Factory) 17.37 +3.21% +1.52%

COLM (Columbia) 60.79 +6.16% +10.35%

DECK (Deckers) 112.50 +4.30% +8.52%

VFC (VF Corp) 21.00 +15.19% +16.15%

XLY (Cons. Disc.) 120.41 +6.56% +0.84%

SPY (S&P 500) 710.14 +4.52% +4.42%

Note: 1W = close 2026-04-10 -> 2026-04-17; YTD = close 2025-12-31 -> 2026-04-17. Market data: price aggregation. Returns: Artiga calculations.
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Section summary
Week 16 (Apr 13 - Apr 19, 2026) - Curation: Artiga Partners

Product & Innovation
The North Face - Universal Collection. The new line extends accessibility into packs, tents, sleep systems and camp footwear.
This matters because accessibility is moving from one-off adaptive experiments into full product-system thinking - a more durable
path if brands want inclusive design to influence core development.
Source: The North Face product materials (Apr 2026).

Teijin Frontier - stretch polyester yarn without elastane. The development targets one of the most persistent technical
bottlenecks in circular performance apparel: how to retain stretch and recovery while keeping the textile stream polyester-based. If
commercialized at scale, it could improve recyclability logic in performance categories.
Source: Teijin Frontier company release (Apr 16, 2026).

Eagle Creek - RePack resale platform. Eagle Creek launched a peer-to-peer marketplace built with Treet, offering pre-owned
gear and credits for sellers. The significance is less the platform itself than the continued normalization of resale as a brand-owned
lifecycle channel.
Source: Eagle Creek resale launch materials (Apr 2026).

Trade & Ecosystem
Outdoor Impact Summit - 2026 program published. One month ahead of European Outdoor Week, the summit agenda makes
clear that circularity, policy, sourcing and implementation are now treated as operating issues rather than peripheral sustainability
topics. Event programming is increasingly acting as an industry priority map.
Source: Outdoor Impact Summit 2026 program materials (Apr 2026).

Euratex - another difficult year for Europe's textile base. The trade body continues to describe a weak operating environment
shaped by demand softness, energy costs and import pressure. For outdoor brands, that reinforces the case for disciplined
sourcing strategies and a realistic view of European industrial recovery.
Source: Euratex industry statement (Apr 2026).

KOA - 12th Annual Camping and Outdoor Hospitality Report. Camping participation stayed well above pre-pandemic levels
and motivations broadened further around wellness and recharge. That is useful demand context for travel, camp and
family-outdoor categories even when discretionary spending remains mixed elsewhere.
Source: KOA Camping & Outdoor Hospitality Report (12th edition, Apr 2026).

Companies & Executives
Canyon - Matthias Meier appointed CEO effective May 1. Canyon is bringing in a senior bicycle-industry operator after a reset
period under founder oversight. The read-through is that execution discipline and commercial focus remain central as bike players
move from inventory repair toward the next growth phase.
Source: Canyon media release (Apr 2026).

Backcountry Garage - Coalatree becomes first brand in portfolio. Backcountry is moving beyond pure retail into incubation
and portfolio development. The platform gives the company another route to influence emerging brand economics, product-market
fit and wholesale-readiness earlier in the value chain.
Source: Backcountry company release (Apr 14, 2026).

Accell - transformation phase gives way to growth playbook. Accell says the reset is largely complete and is now framing the
next phase around an integrated platform, a focused brand set and dealer execution. After the bike downturn, that kind of operating
language matters more than broad optimism alone.
Source: Accell Group corporate update (Apr 2026).



ARTIGA PARTNERS artigapartners.com

April 20, 2026 | Outdoor Industry Weekly Brief p. 3

Earnings, Economy & Markets
Thule Group (FY2025) - annual and sustainability reports published. Thule continues to present itself as a disciplined premium
operator balancing growth, product investment and sustainability reporting. In a still-uncertain consumer environment, that
combination of category focus and reporting maturity remains strategically valuable.
Source: Thule annual and sustainability reports (FY2025).

Decathlon Germany (FY2025) - GMV EUR 1.273B, up 8.8%. The German business accelerated growth through store
development, services and omnichannel execution. It is another reminder that value-led scale players can still gain ground even
when the wider discretionary backdrop remains uneven.
Source: Decathlon Germany 2025 results release (Apr 2026).

Polygiene Group (FY2025) - net sales SEK 146.6M; currency remained a headwind. Polygiene's annual report reinforced how
ingredient businesses can see underlying demand stabilize while reported growth remains distorted by FX and weaker profitability.
Upstream textile signals still need careful reading in 2026.
Source: Polygiene annual report (FY2025) and company release.

Amer Sports - S&amp;P affirms BBB- after debt repayment. The rating affirmation matters because balance-sheet flexibility is
part of the competitive story for scaled global brand groups. In the current market, leverage and refinancing optics remain highly
relevant strategic variables, not just back-office metrics.
Source: S&P Global Ratings note on Amer Sports (Apr 2026).

Next dates to watch
Date Item

Apr 23, 2026 Polygiene Group - Q1 2026 report.

Apr 30, 2026 Amer Sports - earnings (scheduled).

May 1, 2026 Matthias Meier assumes CEO role at Canyon.

May 14-19, 2026 European Outdoor Week - Outdoor Impact Summit + ORB Days (Riva del Garda).

Jun 2-4, 2026 OTS 2026 - Liverpool (UK).

Sources consulted (selection)
The North Face | Teijin Frontier | Eagle Creek | Outdoor Impact Summit | Euratex | KOA | Canyon | Backcountry | Accell Group |
Thule Group | Decathlon Germany | Polygiene Group | S&P Global Ratings | market price aggregation

This brief is informative and opinionated; it does not constitute investment advice or legal counsel. Always verify with primary sources before making decisions.


